Highlights from a recent

client project

We supported a luxury handbag designer in their goal to grow their online sales. We
reached out to their existing newsletter subscribers in a new format which reflected the
current fashion for newsletter style and content. The new style put the brand’s email
marketing face in line with the other leading top-end designers. We used promotional
messages to entice subscribers to buy specific products at specific times.
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BELEN ECHANDIA

Totes to the ready...spring is here!

Our springs ummer 2013 bags are now avsilable on our website! As alvays, weve gone
for a combination of clsssic colours with a few delicious brights, so there is something to
suit (almost) everyone's taste. Not sl are new, some sre our {(and your) favourite classics

repested from previous s essons
Blue i a coveted shade this season for men and women ali

earable as well as fashionable and ontrend as wellas classic. What more could you

COrange & 2 bright, wearable colow andthere 5 8 hue to suit everyone. Belen Echandia’s

vermilion shade suits mest skin tones and works just as wellin the summer as in the

winter. Orange is idesl s an sccessory to brighten up your entire look. Ouw favourite is

our New York Tote in Vermilion

Whst's your favourite colour to wear out wa
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BUT WORDS HELPED TOO

BELEN ECHANDIA

Our 72-hour sale starts 4 February. BE there.

Local social media and email marketing
www.writeindanderyd.com



