
Highlights from a recent WRITE IN DANDERYD client project

We supported a luxury handbag designer in their goal to grow their online sales. We 
reached out to their existing newsletter subscribers in a new format which reflected the 
current fashion for newsletter style and content. The new style put the brand’s email 
marketing face in line with the other leading top-end designers. We used promotional 
messages to entice subscribers to buy specific products at specific times.
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WRITE IN DANDERYD
Local social media and email marketing                                                

www.writeindanderyd.com
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